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ABSTRACT  

 This study aims to analyze the shopping behavior of online shoppers. Consumer's shopping behavior in respect of 

online shopping was studied to analyze the factors influencing further. The data was collected through questionnaire. The 

results of study reveal that online shopping in India is significantly affected by various demographic factors like age, 

gender, education and income. Further the outcomes of the study suggest that assessment of consumer's shopping behavior 

can contribute to a better understanding of consumer shopping behavior in respect of Online shopping. The research plans 

to adopt a survey method using simple random sampling and the hypotheses will be tested using Chi square test 
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